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Bank Sarasin continues with its commitment to droeke:
and celebrates 20 years of sustainable investment

The strong half-year 2009 result of CHF 54 million  that our
bank was able to achieve in the persistently challe nging
market environment is based on the focused pursuit of
our growth strategy geared to sustainability and

investments in the future.

This year Sarasin celebrates 20 years of sustainabl e
investment. Not just in Switzerland, where we are m arket
leaders, but also in our different international ta rget
markets we sense that sustainability gives us a

competitive advantage. Over the last 20 years we ha  ve
been able to amass a wealth of experience in this

investment style. Most importantly, the effect of t he
current financial crisis has been to highlight the

substantial value-added which sustainability resear ch can
provide.




Bank Sarasin & Co Ltd. —
Swiss private Banking since 1841

Specialised in private banking, asset management
and trading

Leading provider and pioneer of sustainable
Investment solutions

Strategic alliance with Rabobank*
CHF 79,9 billion assets-under-management**

Headquartered in Basel with international
presence

1'540 employees world-wide

* Rabobank (Standard & Poors*** rating: AAA) is the majority shareholder with a 46% stake in its equity capital and 69% of its voting rights
** As of 30.06.2009, Half-year report




Sarasin Sustainable Investment: significant ressu€c
experience that distinguishes us from our competiti

48 employees
29 portfolio manager

9 sustainability analysts

On average
37 years of age

13 years of work experience




Sustainability Concept

Economy

Sustainability = Reducing risks + Seizing opportu nities




Sustainability concept:
Sustainable investing may reduce risks

Environmental and social factors might turn into ec onomic threats:

Neglecting the empowerment of the consumer damages the
reputation of companies

Inefficient and wasteful consumption of scarce resources hurts the
bottom-line

Regulatory standards are sharpened in the face of climate change
and a growing environmental / social awareness




The combination of traditional credit and
sustainability analysis reduces the credit risk

" Environmental risks ) .
Traditional : . o Sustainability
] ) Financial risks ) . Social risks .
credit analysis - analysis

Economic risks

Risk management focuses on: Risk management focuses on:

» short-term (foreseeable)  long-term (unquantifiable)
corporate risks corporate / sector risks

 solvency » handling of stakeholder

« capital structure demands

 ecological and social profile




lllustration example for risk management: impacaof
failed product policy on a company’s credit ratings

Case study: General Motors

AAA -

AA+ . o . Extract of sustainability profile published in Nov. 2007:

AAAf‘ 1 Sarasin Sustainability-Matrix “GM’s vehicle fleet has the lowest CO,-efficiency in comparison to
) all car manufacturers with 246 g CO, / km. This can be explained

A+

A by the high average weight of its car models.”
A_

BBB+
BBB -

BBB-
BB+ 7 _Hummer“ and other brands are for sale and

BBBB GM survival depends on a federal bailout
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—
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AR 30% drop in sales of SUVs
D - due to rising gas prices
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Source: Bloomberg. Historic S&P credit ratings for long-term foreign currency issued bonds.
Sarasin sustainability company ratings as per Q3 2007




The widening of risk premium has been much
more pronounced for non-sustainable companies

Differences in CDS levels between

non-sustainable and sustainable September 2007 September 2009
issuers (in basis points)

Basic Materials -0,64 1,05
Communications 12,82 94.42
Consumer, Cyclical 0,90 42,01
Consumer, Non-Cyclical -1,80 0,66
Financial 7,78 39,62
Industrial 2,40 4,69
Technology -4,08 -0,15
Utilities 12,40 20,82

Development of CDS levels in favor of sustainable companies

Development of CDS levels at the expense of sustainable companies

Source: Bloomberg, own calculations. Median of 5Y CDS for all rated companies within our research universe with outstanding CDS.

Period: 29.09.2007 — 26.09.2009
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Intra-sector comparison of CDS for
companies that are part of our research universe

Sector: Financial
Median of 5Y CDS for all rated companies within the sector in basis points.
Period: 30.09.2006 — 30.09.2009
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Source: Bloomberg, own calculations.
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Annual outperformance of the Sarasin SustainabledBo
Fund in EUR over various investment periods

Relative performance of the Sarasin Sustainable Bond Fund in EUR vs. Lipper Bond EUR
% p.a. in EUR

3%

2,50%
1,92%
2%
0,83%
1%
0,30%
5 years 3 years 2 years 1 year

30.09.2004 — 30.09.2009 30.09.2006 — 30.09.2009 30.09.2007 — 30.09.2009 30.09.2008 — 30.09.2009

Source: Lipper. Performance does not include the effect of any initial charge. Individual costs such as fees, commissions and other payments are not
reflected; if taken into account, these would have a negative impact on the development of value. Historical changes in value are not a reliable
indicator of future values.

The Sarasin Sustainable Bond EUR belongs to the risk category 1 (risk categories: 1 low, 2 moderate, 3 average, 4 above average, 5 high)
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Sustainability Concept: Seizing opportunities

Improve image, save costs and serve attractive mark et segments
Enterprises that act with a vision for future challenges will be better equipped to
outperform the market:

Cost-efficiency through energy savings

Sustainable product positioning = high-growth market segments

Positive image = higher customer loyalty & attracting the best talent

Commercialization of clean technology = first-mover advantage
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Stimulus packages and green stimulus spending:
A driver for “opportunity investments”

Source: SG Equity Research
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,Green” stimulus packages

worldwide
Governmental programs to back the economy  stimulus packages for climate change
give high priority to renewable energy and investments, Jul 2009
infrastructure. |

France

Until April 2009, 13 countries have announced Australia

stimulus packages with a total volume of 183 S. Arabia
billion USD.

Japan
By end of July the total allocation to climate Germany

change investment themes has risen to 512
bn USD. This amounts to around 16% of the
overall 3 100 bn USD in fiscal measures. S. Korea

EU 27

USA

In 2009 114 billion USD will be spent, the rest
shifting into 2010 (210 bn) and 2011 (143 bn). China

0 50 100 150 200 250

Bn USD

Source: HSBC, government announcements, July 2009




Characteristics of a sustainable

thematic fund example

Globally diversified

Investments in innovative, forward-looking
companies with a significant contribution to
sustainability through environmentally and
socially acceptable development

Exclusion criteria do apply

Investment universe is defined by the
Sarasin Sustainability-Matrix®

An interdisciplinary and independent
Advisory Committee of six members
carries out a periodical assessment of: the
applied sustainability criteria, exclusion
criteria and investment strategy

Engagement by exercising voting rights
Benchmark: MSCI World Net Return

Theme allocation
As per 31 October 2009

4,6%

7,8%

14,4%

B Energy & Climate

B Water
Health

Smart Housing

B Knowledge Society
B Consumption
B Financial Services

Mobility
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A thematic fund outperforms the MSCI World

Indexed performance
30/09/2005 — 31/10/2009 in EUR (since inception of the fund)
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= Thematic Fund MSCI World Net Return

Source: Bloomberg. Net asset value at the starting date = 100. Performance does not include the effect of any initial charge. Individual costs such as
fees, commissions and other payments are not reflected; if taken into account, these would have a negative impact on the development of value.
This fund falls into risk class 4 (risk classes: 1: low; 2: moderate; 3: medium; 4: above-average; 5: high)
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Sustainable Thematic: Risks
of a Sustainable Thematic Fund

Investments in a fund can fluctuate in value, and there is no guarantee that
the shares can be sold for the original capital amount invested

If the investor’s reference currency differs from the fund’s investment
currency(ies), a currency risk exists

As the fund invests in equities, its performance is primarily influenced by
company-specific changes and changes in the economic environment

It aims to reduce risk by actively diversifying its investments

This fund has a risk classification of 4
(risk classes: 1: low, 2: moderate, 3: medium, 4: above average, 5: high)
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Description of Research Methodology:
Sustainablility assessment of companies

high
Sustainability of the :
company Sarasin
(in comparison to e Sustainability-
other companies of ° Matrix®
the same sector)
Sarasin’s Sustainability Research
team uses its proprietary low
Sustainability Matrix to evaluate 4—>
sectors and companies, to low average high

assess how a company handles
the environmental and social
risks and opportunities facing its
business.

Sustainability of the sector
(in terms of technology and products)
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Sustainability Assessment:
Example of a Company Profile

Extract of the Sarasin sustainability profile of Unilever Sarasin Sustainability-Matrix
(March 2009)

® Unilever

Sector-specific sustainability issues:
impacts of farming on soil, water and biodiversity
consumers demand safety
genetically modified ingredients

Em Company Average of analysed companies obesity problem due to high-fat diet
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Conclusion

Sustainability assessments have been a very useful risk management tool in
the last years of the economic downturn

Sustainable opportunities have the potential to substantially outperform
especially in the years to come and will benefit from the economical up-swing,
not least because of the stimulus packages

The risk and the return aspects of sustainable investments both provide an
attractive return / risk profile for the investor

Sustainability has to be a core strategy for every company and should
concentrate on the long-term drivers

Sustainable management of a company is kind of “balanced scorecard” and
includes all major stakeholder
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Important Information

This publication has been prepared by Bank Sarasin & Co. Ltd, Switzerland, (hereafter “BSC”) for information purposes only.
It contains selected information and does not purport to be complete. This document is based on publicly available
information and data (“the Information”) believed to be correct, accurate and complete. BSC has not verified and is unable to
guarantee the accuracy and completeness of the Information contained herein. Possible errors or incompleteness of the
Information do not constitute legal grounds (contractual or tacit) for liability, either with regard to direct, indirect or
consequential damages. In particular, neither BSC nor its shareholders and employees shall be liable for the opinions,
estimations and strategies contained in this document. The opinions expressed in this document, along with the quoted
figures, data and forecasts, are subject to change without notice. A positive historical performance or simulation does not
constitute any guarantee for a positive performance in the future. Discrepancies may emerge in respect of our own financial
research or other publications of the Sarasin Group relating to the same financial instruments or issuers. It is impossible to
rule out the possibility that a business connection may exist between a company which is the subject of research and a
company within the Sarasin Group, from which a potential conflict of interest could result.

This document does not constitute either a request or offer, solicitation or recommendation to buy or sell investments or other
specific financial instruments, products or services. It should not be considered as a substitute for individual advice and risk
disclosure by a qualified financial, legal or tax advisor.

This document is intended for persons working in countries where the Sarasin Group has a business presence. BSC does
not accept any liability whatsoever for losses arising from the use of the Information (or parts thereof) contained in this
document.

© 2009 Copyright Bank Sarasin & Co. Ltd. All rights reserved.
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