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OBECINIVE All over the world, an increasing number of companies are showing that they can

improve their results while better respecting man and the environment.

Reviewing “best practices” from all over the world and getting them to spread.

FAnd all Best Practises on our website: www.worldforum-lille.orq/ en/ les bonnes pratiques

ORIGINALITY: an innovative and large-scale dimension
Initiative driven by private sector economic partners.
Its international scale strengthened by the diverse perspective of actors and experts in CSR
from all over the world.
A favourable environment — Lille and its area — land of social innovation at the heart of
Europe.
Open to all types of businesses, from SMEs to big companies
A strong involvement of young people, the future players of a responsible economy.

THEMES ADDRESSH

In order to look deeper into each of the three CSR components (social, environmental and economic)
and encourage discussions between experts and business leaders, we have organized international
conferences for the past three years:

« In October 2007 on diversity and equal opportunity in the workplace;

« In October 2008 on responsible commitment to feed and protect the Earth;

« In November 2009 on responsible and fair finance

* In November 2010 on The Responsible Company and the Responsible Economy Manifesto.
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partners.

The objective of the Alliances Network is to assist organisations so they may improve their
performance while better respecting man and the environment.

More than 190 businesses have already joined the Alliances network, which was founded in 1993. It
is financed by public and private organisations.

Alliances is involved in four spheres of activity:

Research and promotion of CSR Best Practices
Bvery year, the Alliances network assesses and awards the Best Practices of companies and
organisations of Nord-Pas de Galais and the Eurorégion.

Diversity and company participation
Because the promotion of diversity, the struggle against discrimination and the safeguarding of
equal treatment represent added value for companies, the Alliances Network helps young graduates
become integrated into companies and gathers the different players struggling against
discrimination into the Bxchanges Network.

Support of companies by CSR
Alliances sensitises and supports CSR companies by means of Morning workshops, Diagnostics,
Meetings and Sustainable Performance Workshops.

The World Forum Lille
This is THE international meeting of companies, which are committed to being a responsible
company! Objective: to review CSR Best Practices throughout the world and to make their example
contagious.

More information: www.alliances-asso.orq

President of the World Forum Lille and the Alliances network, Philippe VASSHUR was
Minister of the French government (Agriculture, Fshing, Food and Nutrition) and
Member of Parliament.

Previously, he was chief economic editor for the newspaper « Le Fgaro » and « Les
Echos » as well as for TFL, the leading French TV network.

Qurrently Philippe VASSEUR s President of a leading mutual bank group in France and Belgium and
member of the board of several companies.
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Major events that punctuate the approach

Cctober 2007: The International Meeting on diversity and equal

opportunity in the workplace

All over the world, companies are confronted to the universal question
of diversity. Handicap, man-woman equality, ethnic origins, age,
social origin, health... are all issues that affect all countries without
exception but are experienced differently on different continents.

Seakers of the 2007 edition

Quest of Honour: Shirin BBADI (Iran) Nobel Peace Prize

AFRICA

Lassa&d BH.BE], International Association of Graft and
Snall and Medium-sized enterprises (Tunisia)

Frangoise FONING World Association of Women
Entrepreneurs (Gameroun)

Deon ROSSOUW, International Society of Business, Bhics
and Economics (South Africa)

AMERICA

Havio DECOLIVHRA, Disabled department of the Minas
Cerais government (Brasil)

Brian NOSEK, Department of Psychology - University of
Virginia (United Sates)

Fernando FRANASCA & Rita FAGUNDES NETTO,
Petrobras (Brasil)

Michael HARADOM, Fersol (Brasil)

Cheryl WOMACK, Leading Women Entrepreneurs of the
World (United Sates)

Sergio MAURO DE SOUZA, Institut ETHOS (Brasil)

Jao RIBAS Programme focused on Persons with
disabilities, Serasa (Brasil)

ASA

Arije AL-AMAD, Microfund for Women (Jbrdan)
Shan HUANG, CAIING Magazine (China)

Prem K. THOMAS Blue Dart Aviation (India)

OCEANIA
Juliet BOURKE, Partner, ABQUUS (Australia)

BUROPE

Guy RYDER, International Trade union

nfederation (United Kingdom)

Vincent COMMENNE European Network for Responsible
Mnsumption (Belgium)

Christian SCHARA-, DEXIA Bank & IMS

Luxembourg (Luxembourg)

Annette KLHNFELD, European Business Bhics Network,
expert-consultant (Germany)

Michel DEKEMMETER, Manager (Belgium)

Nicolas DE MALEABUX, AMM Finance (Switzerland)

Emma STRINGFELLOW, Warwick University (United
Kingdom)

Werner DEPRINS BAYER PHARMA SAS & SCHERING

SAS (Belgium)

Sophia ELONOMAQOS Eurochambers Women Network
(Greece)

Luc VAN LIEDEKERKE, Eiropean Business Ehics Network
(Belgium)

Benoit PROOT, REPROBH. (Belgium)

FRANCE

Boulal ABDERAHIM, Lesaffre ;

Sylviane BALUSTRED ERNBEVILLE, L'Oréal ;
Martine BALLA, GGT;

Pierre BISVIUTH, Schlumberger ;

Benoit BRUNE, Peugeot ;

Philippe CARL, Semens;

CGeert DEMUINCK, Université Gatholique de Lille ;
Francois FATOUX, Observatoire sur la Responsabilité
Sociétale des Entreprises;;

Lucien LESAFRE Lesaffre ;

Gregory LIBNART, Lyreco ;

Nathalie MALIGE, Diverseo ;

Homer BENFAID, GDT;

Arnaud MULLIEZ, Auchan France;

Nicole NOTAT, VIGED,

Venetta PLESCA, Lesaffre ;

Héléne RATTE, Deloitte ;

Maurice ROCK, Adecco ;

Jff SQUAL, Ecodas
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Cctober 2008 International Meetings dedicated to « Best Practices

to preserve our planet’s resources »

Increasing numbers of organisations and players in the
food-processing industry endeavour to wuse natural
resources in a responsible manner, save water, design
transform
production means, adjust logistical chains, develop
greener technologies, recycle and recover waste...

environmentally-responsible  products,

Speakers of the 2008 edition
Quest of Honour: Wangari MAATHAI (Kenya) Nobel Peace Prize

AFRICA

Bagoré BATHILY, Laiterie du Berger (Senegal)

Kimani CHEGE TechNews Africa (Kenya)

Cheikh Bamba FALL, Novasen (Senegal)

Bakary KANTE United Nations Environment Programme
Wangari MAATHAI, Nobel Peace Prize 2004, Green Belt
Movement (Kenya)

Edline RAVELONIRINA, farmer (Madagascar)

Deon ROSSOUW, International Society of Business, Bhics
and Economics (South Africa)

AMERICA

Leontino BALBO, Native (Brazil)

Lionel BONY, Rocky Mountain Institute (United Sates)
Christophe BOURILLON, logen (United Sates)

Fabien BRONES Natura (Brazil)

Nancy DALE Action against Hunger (United Sates)
Jan-Marc HLBURY, World Federation of Stience Jburnalist
(Ganada)

Valter ISRAH. DA SLVA, Moperativa do Biodiesel (Brazil)
André MALSH, Seelcase International (United Sates)
Professor Bernardo MANGANO, Université Presidente
Prudente (Brazil)

Alex MARKEVICH, Rocky Mountain Institute (United
Sates)

Professor Norman UPHORF, AIFAD/ Qrnell

Institute (United Sates)

Patrick VILLEMIN, Verde Dominicana

(Dominican Republic)

Tabata VILLARES BEhos (Brazil)

ASA

Emmanuel MARCHANT, Danone.communities Funds
(Bangladesh)

Hiroshi MORIMOTO, Sharp (Jpan)

Magsood SINHA, Waste Goncern (Bangladesh)

Shiow Shin TAN, SciDev.net (Malaysia)

Zhengping WANG, Shanghai Normal University (China)

OCEANIA

Caig KNOWLES former Minister of the Environment
(Australia)

Greig MER(ER, Degrémont (Australia)

BUROPE

Véronique BONNELYE, Suez-Degrémont (ltaly)
Michael BREMANS Ecover (Belgium)

Niels CHRISTIANSEN, Nestlé (Switzerland)
Patrick GOLLIGNON, Volvo Europa Truck (Belgium)
Jean CORNET, Alpro Soya (Belgium)

Michel DENYS CGarmeuse Group (Belgium)
Chris HARRIS Greenpeace (United Kingdom)
Peter HORVIAN, EDF Energy (United Kingdom)
Bethina HORSTH, WMIGWAM nseil (Germany)
Michael GES Ges Architekten (Germany)
Jason LEADBITTER, INEOS (United Kingdom)
Michiel LHNSE Lipton (The Netherlands)
Scott MCAUSLAND, the Global Reporting
Initiative (The Netherlands)

Charlie PATON, SeaWaterGreenHouse

(United Kingdom)

Smon PEARSON, Asda (United Kingdom)
Scott POYNTON, Tropical Forest Trust

(United Kingdom)

Marco SHVA, World Food Program (Italy)
Goeff TOWNSEND, Nalco (United Kingdom)
Luc VAN LIEDEKERKE, EBEN (Belgium)

Monica VON SCHMALENSEE, Gabinet White (Sweden)
Boers Brita WESTELIUS Kraft Foods Europe
(Norway)

FRANCE

Marc BARRE (DCBiodiversité

Manuel BERQUET-ALIGNET, ca-Gla
Christophe BONDUHELLE, Bonduelle
Qaire, Eic and Michael, Geur Vert
Damien DHEPLANQUE Groupe Adéo
Ceert DEMUIINCK, EDHECBusiness School
Bernard GIRAUD, Danone

Jél KAREXI, Philips

Nathalie MALIGE, Diverseo

Matthieu, Shake Your Planet

Hugues PERCY DU SERT, Sta Recyclage
Marc ROQUETTE, Roquette

Denis TARDIT, Syngenta Agro

Philippe TILLOUS BORDE, Sofiprotéol
Patrice VALANTIN, Dervenn

Christine VIRON, Botanic

B tous les experts de Bedtizen
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November 2009: International Meetings dedicated to « Sustainable

Hnance »

Is corporate social responsibility compatible
with a financial crisis? How can sustainable
development organisations be financed?
Isthere a place in the world for microfinance,
sovereign wealth funds, solidarity savings,

or socially responsible investment funds?

Not to forget issues such as the earnings

of managers or employee share-ownership.

Speakers of the 2009 edition

Quest of Honour: Youssou N'Dour, « African artist of the century » but also
committed entrepreneur, creator of a microcredit organisation in Senegal

AFRRICA

Moustapha Kamal GUEYE, UNEP DTIE, Economics and
Trade Branch (Senegal)

Michel KAMANO, nseil Economique et Social (Quinea)
Alou KHTA, CGamide (Mali)

Bienvenu MAZIEZOULA, MUGODEC ((ngo)

Deon ROSSOUW, International Society of Business, Bhics
and Economics (South Africa)

Abdoulaye SOW, Birima (Senegal)

AMERICA

Qlivier BARRAU, Alternative Insurance Gmpany (Haiti)
Léopold BEAULIEU, Fondaction (Canada)

Laura BERRY, Interfaith Genter on Qrporate
Responsibility (USA)

Jhn BOATRIGHT, Loyola University of Chicago (USA)
Michael LASLETT, SHU Gapital Sewardship - Europe (USA)
Carolyn LINDSEY, Trace International (USA)

Peter LU, New Resource Bank (USA)

Gaio MAGR), Instituto ETHOS (Brazil)

Jbsé MARISCAL, UNI APAC(Mexico)

Alex MARKEVICH, Sustainable Value Geation (USA)
Jaquim MEO, Banco Palmas (Brazil)

Maria Luiza PINTO, Santander Group (Brazil)

Brenda PLANT, Bhipedia (Ganada)

ASA

Seiichiro ADACHI, Toyota Tsucho QGorporation (Jpan)
CGothom ARYA, National Economic and Social Advisory
Guncil (Thailand)

Jélle BROHIER RSE& PED (Sngapore)

Dewang CAQ, Fuyao Gass Industry (China)

Katsuyuki KUBO, Waseda University (Jpan)

Kimihiko NAGATA, Gnsultant (Jpan)

Khalid OUDGHIRI, Bank Al Jzira (Saudi Arabia)

BUROPE

Marc BRAMMER, RMG Sustainibility Solutions (UK)

CGerald BRAUNBERGER, Frankfurter Allgemeine Zeitung
(Germany)

Virginie CARNIEL, Nolaris (Switzerland)

John CHRISTENSEN, Tax Jstice Network (UK)

Marco ALENTO, nfédération Biropéenne des Syndicats
(Italy)

Frans DE A ERX, TRIODOS Group (Belgium)

Rainer DURTH, KRW Garbon Fund (Germany)

Jhan FRINS BankTrack (Netherlands)

Lord Michael HASTINGS KPMG International (UK)

Ceert HEUNINCK, SRl department KBC(Belgium)
Kenneth IVERSEN, Unimerco (Denmark)

Andreas KNOERZER, Banque Sarasin (Switzerland)
@Gline LOUCHE Merick School (Belgium)

Marc MATHIEU, Fédération Eliropéenne de I'actionnariat
salarié (Belgium)

Dominique MOORKENS Alcopa (Belgium)

Pierre NOT HOMB, Deminor (Belgium)

Niall O SHEA, The -operative AM (UK)

Gregor POZNIAK, AMICE (Belgium)

Robert RUBINSTEN, TBU Group (Netherlands)

Rodney SCHWARTZ Qearlyso (UK)

Robert TO LLET, nseil Gentral de I'Economie (Belgium)
Luc VAN LIEDEKERKE, BEiuropean Business Ehics Network
Deeti VYAS Trucost (UK)

Mike WALLACE, Gobal reporting Initiative (Netherlands)

FRANCE

Mathilde BENDLER, Nord-Pas de Galais International
Chamber of @mmerce

Jean-Marie BOUISSOU, Sciences Po/ GR

Qaude DARMON, Gegelec

Frangois DEWITT, Fnansol

CGeert DEMUIINCK, EDHECBusiness School

Jcques DERMAGNE Gonseil Economique Social et
Environnemental

Eric HHAMAND, consultant

Alan FUSTEC, Goodwill Management

Francois GARREAU, CGenerali

Emmanuel GAUTIER, Natixis Asset Management
Anne-Gatherine HUSSON TRAORE, Novethic
Emmanuel LEGRAND, (DCdimat Gaisse des Dépots
Gérard MULLIEZ, Groupe Auchan

Lucas PATRIAT, Epargne sans Frontiéres

Francois PEROL, Groupe Banque Populaire-Gaisse
d’'Bpargne

André RENAUDIN, AG2R La Mondiale

Thomas RIQO LH, Reporters d’Espoirs

Jan-Michel SEVERINO, Agence Francaise de
Développement

Rajendra SHENDE, DTIE Ehergy and OzonAction Branch
UNEP

Quinghua XU-PIONCHON, Enst & Young
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It isunanimous: the world can not continue to turn asit has done so far. The leaders of the nations
that make up thisworld struggle to agree on indispensible measures, and granted that their
decisions are absolutely necessary, they still may be insufficient.

Bveryone, on each of the five continents, must make their individual contribution to the collective
solution.

Thus, the evolution of the global economy depends on each company. Profit seeking - a condition
of survival and development of the company - is compatible with respecting the necessities of the
planet and its people, once it takes on a long-term perspective.

The best practices implemented in all regions of the globe by companies of all kinds show that
environmental and social implications are not only compatible with economic performance but can
be an element of sustainable strategy as well.

The mission of the World Forum Lille isto show concretely that the responsible company
(economically, socially and environmentally) is not a utopia but a reality. Itsuniqueness and its
originality liesin the promotion of best practices from around the world, representing all examples
which should be followed to give another dimension to the economy: overall responsibility.

In 2007, the first session of the World Forum Lille was devoted to “diversity and equal opportunities
for employment.”

In 2008, it was best practices to "nourish and protect the planet” which were put forward.
2009 highlighted "responsible finance" on the spot in the midst of an economic crisis.
2010 isthe year of "the responsible company” in all areas. *

From the work done during these four years, the World Forum Lille will launch the Manifesto of The
Responsible @mpany based on the success of best practices.

2 Wl include best practices on corporate governance and organizations, transparency, communication, sharing of
added value, social relationships, innovation, the effects of size, involvement in surrounding territories, the role of
the consumer, relationships with suppliers and subcontractors, the use of natural resources (enerqy, raw
materials), transport, mobility of personnel, etc..
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BEST PRACTIGES

A voluntary and sustainable commitment

The World Forum Lille considers a best practice any concrete action implemented voluntarily and
permanently by a company or organization

o Inthe social domain, in the commitment in favor of the company and territory of
activity, in preserving the environment, and in improving their own governance,

o Coing beyond the legal and regulatory obligations to which that company or
organization is subject wherever it operates.

Multiplicity of situations and actions

The best practicesidentified by the World Forum Lille are vastly diverse. Therefore, we must assess
their "relative value" rather than "absolute" i.e. according to the characteristics of businesses and
organizations which do them, depending on their size, industry, geographical location, history, etc..

o The local context in which businesses operate varies considerably from one country to
another: the laws and social and environmental regulations may be more or less demanding,
and the commitment of corporate responsibility must be assessed in comparison of the
regulations in force where the businesses are found. We must not compare them to best
practices observed in countries where legal constraints may be very different, but for each,
make reference to the local legislative framework that companies voluntarily go beyond.

o The business characteristics must also be taken into account in assessing their good practices.
They can be compared to each other without taking into account their specificities and
differencesin:

size (the means and methods are obviously not the same in a multinational
and SVIB)

Sector of activity (data changes depending on whether the businessisin
services or industry, or between different branches of the service or industry)
legal structure (eg, a plc, a strictly family owned company or cooperative
does not fully meet the same requirements ... at least in principle).

The internal situation of the company leads to considering the best practices
based on the progress they represent and the role they play in the overall
strategy of the company.

A progressive outlook (and not an unchanging one) must be taken into
perspective on best practices done by a company or organization. Even if a
company has started up with little or no responsible social or environmental
actions, they can still make up for lost ground by taking on a new vigorous
approach which deservesto be encouraged.

A best practice can be implemented in a specific area (a social or
environmental improvement) while the company is deficient on other points,
and, therefore, generally "flawed" in terms of responsibility. For this, a best
practice should not be ruled out, but instead should be praised for the
practice itself.

The value of such a practice isintended to be exercised externally and internally: externally to
convince other companies to adopt them and turn similar best practices internally to encourage the
company to expand the approach of best practices to other areas.
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Themes for the World Forum Lille 2010

(working document)

The importance of a responsible social dialogue. Management of social conflicts. The welfare
of employees as a factor in economic performance

Diversity and equal opportunities: what’sin it for the company? What advantage does
diversity bring to management positions and the Board of Directors?

How can employees get involved in the development of CSRin their company while keeping
business moving forward?

Intrapreneurship: making employees (volunteer) entrepreneurs
How to properly distribute created value?
Health / risk prevention

Responsible relocation: taking into account the effects on countries of origin and host
countries

Involvement in the life and development of territories

Transparency, information and communication. Sncerity and reality or "greenwashing"? CR
Reports. The role and responsibility of the media

Sharing CR best practices: everybody wins

How can business contribute to the respect of Human Rights?

Innovations that work: new opportunities. How to boost the company with green growth
Eco-design (products, processes, services)

Eco-building. Energy-positive building. Biodiversity

Eco-mobility. Gmmuting and business trip alternatives. Transportation of goods
How to fight against wastefulness. Management of resources

Optimisation of waste (QO2, other)

Assess, measure, and label CSR Tools such as SO 26000 (etc)

CRas a factor of competitiveness. The benefits of taking a CSR course of action
CXRtraining

CXR"chain". Qustomer-supplier relationships

How to initiate, improve, and develop a CSR approach in SVIES?

How to create a business responsibly

Developed countries, developing countries: to each their own CR
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Next meeting:

24" 25" & 26" November 2010
Lille Grand Palais

The responsible company

Gntact : Mntact :
dimene KOEHLIN Fremy LEVIN
Organisation International relations
ckoechlin@worldforum-lille.org bestpractices@worldforum-lille.org
+33 (0) 320 99 24 69 +33 (0)320992469
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